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2014 - 2016 TIME OUT Atlanta / New York / London 
 Vice President Product, Labs 
 Time Out is a global media platform that inspires people to experience the best of 108 cities 

worldwide, with a monthly global audience of over 137 M across all platforms 
 - Successfully completed the IPO process raising $130 M by working as a team to meet analytics, 

technology, strategy, and planning due diligence requirements 
 - Doubled the geographic coverage to 108 cities by leading the creation of automatically generated 

city websites which saved $1.8 M and years of work 
 - Aided the doubling of monthly digital traffic to 30 M by using performance modeling to predict a 

large change in mobile user behavior which resulted in the company’s first mobile website 
 - Created $50k/month in savings by performing A/B testing to highlight underperforming features 

and third party products 
 - Increased monthly active users by 20X to 120 K by training product managers to use analysis to 

distinguish between wanted and unwanted features 
  
2010 - 2014 HUGECITY  Atlanta 
 Chief Executive Officer, Co-Founder 
 Hugecity is a social discovery platform that allows users to find, share, and comment on events in their 

neighborhood or anywhere in the world 
 - Successfully led the company from creation to sale with 1 M monthly visitors, 100 K monthly 

active users, and established a presence in 1,000 cities 
 - Introduced the company to millions for free by creating several viral marketing mechanisms 
 - Developed key partnerships with companies like Uber by training their community managers to 

use our site as a tool to discover what was happening in their cities while sharing our content 
  
2009 - 2013 PHILIPS Atlanta / Eindhoven 
 Business Development Manager, Outdoor LED 
 - Developed the LED product segment’s optimum marketing strategy which created 

an opportunity to re-position Philips from supplier of lighting products to provider of total solutions 
 - Explored strategic partnerships for joint development and sales-coupling LED technology and 

lighting controls 
 - Broke a 30-year-old revenue growth record by identifying owner education as key to the 

acquisition of higher revenue products and trained 20 sales teams to engage owners 
 - Tripled the southeastern US territory revenue to $12M by analyzing historical sales and market 

data to identify team and product strengths and weaknesses  
  
2005 - 2008 MALKIN & ASSOCIATES Orlando 
 Business Development Manager, Florida 
 Malkin & Associates is an importer of ceramic and porcelain tile with 8 generations in the tile industry 
 - Performed user questioning to predict a slow down in the Florida housing market 
 - Stabilized long term sales by forming strategic partnerships with large commercial and 

governmental organizations and ended partnerships with home builders 
- Quadrupled sales to $3.5 M by retraining 6 sales teams to focus on building owners rather than 

the traditional distributor/dealer market entry points 
  
EDUCATION  
2008 - 2010 ROTTERDAM SCHOOL OF MANAGEMENT, ERASMUS UNIVERSITY  Rotterdam 
 Master of Business Administration 
 Dean’s Scholar, Student Body Vice President 
  
2001 - 2005 GEORGIA INSTITUTE OF TECHNOLOGY Atlanta 
 BS in Mechanical Engineering 
 Hope Scholar, GT Soccer, GT Triathlon, Tau Kappa Epsilon 
  
ADDITIONAL  American, British, Swiss Citizenship 
 Proud holder of a pilot’s license after battling a hurricane during my first pilot’s test. 
 PADI Diver, ASA Sailboat Captain 

 


